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CGA Funding



CGA Committees

ÅBest Practices

ÅOne Call Systems International, OCSI

ÅTechnology (Formerly R and D)

ÅRegional Partners

ÅData Reporting and Evaluation

ÅEducational Programs/Marketing and 
Membership





Key 2010 Initiatives 

ÅNational Safe Digging Month (NSDM)

Å8-11 Day

Å811 at the New York Stock Exchange

Å/ƘƛƭŘǊŜƴΩǎ ±ƛŘŜƻ tǊƻƎǊŀƳ

ÅNew Public Service Announcements



Top 2010 Achievements

ÅCall811.com traffic up 35% from 2009. 

ÅMedia exposure increased by 53% from 2009. 

Å50,000 referrals to one-call center websites and ticketing 
pages since April 1. 

ÅBusiest month (April) and Day (Aug. 11) in the history of 
Call811.com. 



National Safe Digging Month 



ω National matte news release:

ς Incorporated quote from 3M-
sponsored NASCAR driver Greg Biffle 
into article about 811 basics. 

ςReached 13 million people in space 
that would cost $250,000 to purchase. 

811 in Print



811 on TV



Wilmington, DE

Louisville, KY

Chicago, IL

National National

811 on Radio



Å CGA stakeholders Shell 
and 3M both offered 
space on their sponsored 
NASCARs for the 4/25 race 
in Talladega, Ala.

Greg Biffleôs #16 3M Car

Kevin Harvick ós #29 

Shell/Pennzoil Car

NASCAR and 811



Å Race was watched by 11.7 million 
viewers nationwide.

Å Value of 811 logo exposure on 
race day was $270,000.

Å .ƻǘƘ ά¢ŜŀƳ уммέ ŘǊƛǾŜǊǎ ǿŜǊŜ 
near the front at end, and Kevin 
Harvick took the checkered flag!

NASCAR and 811



Red Proclamation secured (40 states)

Orange Did not submit

Gray Pending

DƻǾŜǊƴƻǊǎΩ tǊƻŎƭŀƳŀǘƛƻƴǎ 



New National Partnerships



Social Media



8-11 Day and New York Stock Exchange



Today Show & Early Show

Å40 stakeholders in Call 811 T-Shirts

Å9 minutes of combined airtime

ÅReached 20 million people

ÅNearly $400,000 in advertising 
equivalency



Media Coverage

Video

http://www.youtube.com/watch?v=KoGEDHAJwMM


Media Coverage



Events

Video

http://www.avistautilities.com/community/blog/archive/2010/08/12/081210.aspx


Events



Social Media



Social Media



Advertising ςTexas Co-Operative

Å Group of Texas-based pipeline operators formed a co-op 
for 8-11 Day

Å Purchased broadcast, print and online ads to saturate 
the state with the 811 message

Å Ads ran during Texas Rangers and Houston Astros 
baseball games


